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"The  General  Public's"  atti- 
tude towards  culture  is,  most  fre- 
quently, a passive  one. 

They  seldom  enter  their  to- 
wn's museum,  because  it  is  seldom 
in  their  dally  existence,  in  their 
permanent  fight  for  a living,  that 
they  can  find  some  spare  time  for 
such  matters. 

Whenever  they  receive  cultu- 
ral messages,  they  are  puzzled  by 
the  informational  avalanche  who  as- 
saults them  in  ever  larger  quanti- 
ties, without  their  being  able  to 
subject  it  to  a selection  of  the  ge- 
nuine values. 

For  the  sake  of  "The  General 
Public"  we  should  move  the  museum 
down  into  the  street,  culture  should 
be  displayed  on  stands,  beside  bread, 
sugar  an  wine,  and  the  cultural  goods 
thus  offered,  should  be  conscienciou- 
sly  filtered  by  generous  connoisseurs. 


"The  Artist's"  attitu- 
de towards  culture  is  active,  quite 
often  whimsical,  subjective,  but  al- 
ways fertile.  He  frantically  sear- 
ches, selects,  creates.  To  him  cul- 
ture is  an  essential  food,  which  he 
assimilates  according  to  personal 
criteria. 

His  contact  with  the 
museum  is  a freely  chosen  adventure, 
a self  conscious-wandering  through 
the  labyrinth  of  values.  His  way  is 
the  way  of  He  Who  Thinks  By  Himself. 

That  is  why,  his  dia- 
logue with  culture  frequently  acqui- 
res a highly  polemical  character.  In 
the  solitary  of  the  great  cultural 
stores,  "The  Artl3t",  like  Albrecht 
Dvirer 's  "St. Jeremy",  begets  news  va- 
lues. He  drives  the  cultural  sap  of 
the  past  towards  the  ever  changing 
leaves  of  the  cultural  tree. 
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rarket , where  they  might  idly  con- 
sume, as  In  Peter  Bruegel's  Land  of 
the  Idle",  the  cultural  goods  offered 
freely,  on  rich  stands,  beside  bread, 
sugar  and  wine.  These  stands  might 
be,  in  technical  terms,  olatforms , 
elevators,  a.s.o.,  bringing  out,  from 
the  huge  underground  stores,  already 
gleaned  items  of  culture. 

This  cultural  market  can 
be  set  up  in  the  old  market  of  my 
native  town,  a most  significant  place, 
endowed  with  a powerful  personality, 
as  shewn  by  Hans  Hermann 's  engravln- 
as . 

Ample  cultural  festivals, 
displayed  to  the  sight  of  the  pas- 
sers-by will  be  oraanized  periodical- 
ly, with  the  whole  population  of  the 
town  joi  ling  in. 
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seum  proposes  an  inciting  labyrint- 
hine journey,  along  a path  only  80 
cm  broad  (in  order  to  render  the 
solitary  walk  unavoidable) , among 
the  huge  stores  of  culture,  care- 
fully piled  up  in  the  course  of  time. 

It  is  a hard  ay,  requiring 
a lot  of  effort  and  perseverance. 

It  follows  an  underground  Itinerary, 
branching  out  in  tentacles  determi- 
ned by  time's  Imperatives,  leading 
to  ever  newer  cultural  deposits. 

This  path,  which  I would 
like  to  call  “The  Path  o The  Artist", 
replaces,  within  the  frame  of  my  pro- 
posal, the  slopy  road,  designed  for 
vehicles,  which  croses  the  square 
nowadays.  It  thus  becomes,  in  a pe- 
culiar, symbolical  way,  the  spiri- 
tual axis  of  the  town,  welcoming 
anyone  who  would  rather  be  a soli- 
tary explorer,  than  a tourist  led 
by  the  hand  in  the  realm  of  culture. 
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